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Talking about HIV



The Role of Advocacy
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What Is Digital Health Literacy?
Without these skills, 

information becomes

misinformation.

With these skills, information

becomes empowerment.



What Is Digital Health Literacy?
Research shows that digital health literacy is essential for navigating health
information on social media platforms such as TikTok.



HIV Stigma and Communication

Stigma remains a major barrier to care

Patients may fear disclosure or 
discrimination

Respectful communication improves 
engagement



HIV and Misinformation

These myths continue .... Create fear, stigma and delayed testing.



Social Media: Problem or Solution?



Why social media Matters?

Over 5 billion people use social media worldwide ( > 60% of the global pp) 

The average 2 hours and 20 minutes per day on social media

Short video content is currently the fastest-growing type of content online

Health information is one of the most searched topics on social media

1 in 3 people say social media influences their health decisions, including

testing, prevention, and treatment information.

Digital Web Solutions (2025). Average Time Spent on Social Media. DemandSage (2025). Average Time Spent on Social Media Statistics.



Why social media Matters?

Digital Web Solutions (2025). Average Time Spent on Social Media . DemandSage (2025). Average Time Spent on Social Media  Statis tics .



Average Video Watch Time 
TikTok

• Critical attention window: first 3–10 seconds

• Average watch time: 

– Short videos (≤30s): 70 –100% retention possible

– 30–60s videos: 40 –70% retention

Instagram (Reels)

• Attention capture: 5–8 seconds

• Average retention: 30–60% of total video length

• Optimal video length: 7–15 seconds
HubSpot (2024); Hootsuite Digital Trends (2024); Wyzowl Video Marketing Statistics (2024); Meta & YouTube Creator Insights HubSpot (2024); Hootsuite Digital Trends (2024); Wyzowl Video Marketing 

Statistics (2024); Meta & YouTube Creator Insights



Key Insight 
(especially for health content)

The first 3–5 seconds determine whether people keep watching

Ideal format: 

➢10 – 30 seconds total length

➢Key message delivered immediately

Visual repetition + captions improve retention

Emotional content (e.g., myths vs facts) performs better

HubSpot (2024); Hootsuite Digital Trends (2024); Wyzowl Video Marketing Statistics (2024); Meta & YouTube Creator Insights HubSpot (2024); Hootsuite Digital Trends (2024); Wyzowl Video Marketing 
Statistics (2024); Meta & YouTube Creator Insights













Shared Decision-Making

Present 
options clearly

Encourage 
patient 

preferences

Foster 
ownership of 

care plan

Kurtz, S. M., Silverman, J. D., & Draper, J. (2005). Teaching and Learning Communication Skills in Medicine (2nd ed.). Oxford: Radcliffe Publishing.



Communication and Engagement 
in the HIV Care Journey



Women Are Left Behind?



Why Women Are Still Left Behind

Many women are 

exposed to health

content every day

but struggle to 

identify what is

trustworthy.



Project ACOLHER (welcome)

A portuguese national initiative by SPLS – Portuguese Society for Health Literacy

Led by Prof. Cristina Vaz de Almeida (president of SPLS)

Community Health and Screening for 
Refugees and Migrants

Core 
Message

“ACOLHER is not only about treating illness, but
empowering people to live with dignity, health, and hope.”

Support • Care • Listen • Connect • Humanize • Empower

Support • Care • Listen • Connect • 

Humanize • Empower



Approach & Values
• Inclusive, human-centered, culturally sensitive care

• Promotes health literacy and empowerment

• Builds trust between communities and health systems

• Promote health access and literacy

• Provide screenings and early detection of health problems

• Encourage inclusion and empowerment through education

• Focus on refugees, migrants, and socially vulnerable adults



My Experience as an HIV Influencer



Real Questions
Women Ask Online

They are questions

about identity, 

relationships and

future life.



The 5 Cs of Communication

• Message is clear and easy to understand. 

• Avoid jargon, ambiguity or overly complex language.
Clarity

• Keep communication brief and to the point. 

• Eliminate unnecessary words.
Consciseness

• Message is logical and structured.

• Flows in a way that is easy to follow.

• Present it step-by-step: testing → diagnosis → treatment → follow-up
Coherencee

• Be polite and respectful.

• Considerate audience's perspectives and emotions.
Courtesy

• Accurate information, proper grammar and appropriate language.

• Enhhance credibility and avoid misunderstandings.
Correctness

Cutlip, S. M., Center, A. H., & Broom, G. M. (2006). Effective Public Relations (9th ed.). Pearson.  U.S. Department of Health and Human Services (2010). National Action Plan to Improve Health Literacy.



People- Centered Communication

UNDERSTAND PEOPLE VALUES AND BELIEFS

CONSIDER SOCIAL AND CULTURAL CONTEXT

ENCOURAGE SHARED DECISION-MAKING

SUPPORT PEOPLE AUTONOMY



Sharing Knowledge, 
Saving Lives



Building Trust Online



From Information to Action



How We Close the Gap
“Communicating clearly helps

people feel more involved in their
care and increases the changes
off following thhrough on their

treatment plans.

All patients appreciate receinving
information that is clear and easy

to act on”

Health Literacy Universal Precautions Toolkit
https://www.ahrq.gov/sites/default/ files/publications2/files/health-literacy-universal-precautions-toolkit-3rd-edition.pdf

Brega AG, et al., eds. AHRQ Health Literacy Universa l Precautions Toolkit, 3rd Edition. Rockville, MD: Agency for Healthcare
Research and Quality; August 2023. AHRQ Publication No. 23-0075.



The Future



Final Message

@unaids
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